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It is the time of the season again when the US Presidential
elections are due and the world is watching. Indian-Ameri-
cans, as always, are excited and perhaps, this time round, there
is even a justification. After all, the fact is that both the Demo-
crats and Republicans are now wooing the community what
with more and more delegates being appointed at the respec-
tive conventions.

But even as the Indian community in the USA celebrates
this "recognition” of their importance, the fact underlined at
both the conventions by the delegates themselves, is that the
influence of the Indian American community as a voter base is
close to nothing. “United we stand, divided we fall” is the
moral of an ancient story from the Panchatantra. A lesson that
the community better remember, if they are indeed looking for
a long-term stake in the United States of America.

It is precisely such a long-term interest, both that of Indi-
ans and Americans, that the United States Indian American
Chamber of Commerce (USIACC) shall be promoting.
Launched by a group of prominent Indian Americans (NRIs)
in the USA, the Chamber will be promoting bilateral trade
ties, especially between the small and medium-sized firms in
the USA and India. Washington-based USIACC has offices in
nation’s capityal and New York City and in the states of Ari-
zona, Maryland, Pennsylvania, California, Ohio, Illinois and
Florida and is in the process of establishing chapters in every
state of the USA. It also plans to have office in India.

Indian Americans over the years have realized that on the
one hand it is through doing business that the economies and
politics of India and the US can be bridged. On the other hand,
there is also the understanding that the mere drive to make
money is not going to instill confidence between the two na-
tions. Indian-Americans need to participate in the political
process of the USA. Post 9/11, the Americans, especially the
American middle-class, are asking for proof of loyalty to the
American Constitution. Indian-Americans who have prospered
thanks to the liberal American democracy and efficient sys-
tems of the country need to make up their mind. Are they Indi-
ans first or Americans first?

However, Indian-Americans have proved their loyalty to
their adopted country and at the same time they continue their
love and affection towards their mother country.

It is this confidence building that the USIACC is working at
through strengthening Indian American ties at local, state
and national levels and providing networking opportunities.
The Chamber is indebted to Hon. Hector V. Barreto, Adminis-
trator, U.S. Small Business Administration (SBA), for his en-
couragement and active assistance in the launch of the Cham-
ber. The Chamber would also like to put on record its
appreciation of Mr. KV Kumar, National Chairman, USIACC.
A low-prafile, dynamic Republican, Mr. Kumar has provided
both leadership and imagination to the Chambers' activities.

We at Business Times shall continue to serve the interests
of Indian Americans and business interests of both the USA
and India in our endeavor to bring the two great democracies

Telephone: 301-572-6067; Fax: 301-572-7233; E-mail:usiei @erols.com of the world togéther.
All rights reserved. No part of this publication may be reproduced in any form ’ ‘ 2
or by any means or stored electronically for further use without the written G4y M
permission from the publisher. (Hasmukh Shah)
September 2004 Business Times %&
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KV Kumar
MESSAGE

[ started my career as a small entrepreneur. I was on the verge of major success when I met with
accident with multiple head injuries. I have been given a second chance in my life and I am ever
grateful to the Lord Almighty, family, friends and my doctors. Against most odds, | had a tremendous
recovery over the past several years and I want to make the best use of it. I want to make a difference
for myself and the rest of the world.

Therefore, when my colleagues selected me as the National Chairman of the United States Indian
American Chamber of Commerce (USIACC), I accepted the responsibilities with a lot of hesitancy.
USIACC shall concentrate on some unconventional ways to help our membership, especially in pro-
moting bilateral business ties between the small and medium-sized entreprises (SMEs) in the USA
and their counterparts in India. Though, USIACC was started about a year ago, we held back to find
the right way of doing things. This does not mean we are fully ready to launch all of our programs
immediately. This will be an evolving process as it is in most cases during changing times, technology
and our own outlook. We are here to do our best and to involve everyone who wants to be involved
in making a difference.

I am most grateful to all the members on the Board of Directors of USTACC, who will work as a
team and I will be one of them. I take this opportunity to thank the Chairman, CEO and the whole
team of New York Board of Trade for their excellent help in making this inauguration a success.

On behalf of myself and my colleagues on the USIACC Board, I convey our sincere thanks and
appreciation to the Bush Administration and the US Government agencies, especially the US Small
Business Administration, (US SBA), US Department of Agriculture (USDA), US Department of
Energy (DOE), the US Environmental Protection Agency (US EPA) and the US Department of
Interior (DOI) for their encouragement, cooperation and assistance in the Chamber’s efforts to pro-
mote bilateral business ties between the SMEs of the world’s strongest and largest democracies.

I am confident with the support we have been receiving for the Chamber from one and all, the
inaugural event will be a big success. God bless America and India.

My best wishes to Business Times in bringing out this USIACC commemorative issue.

b —

(K V KUMAR)

4 %& Business Times September 2004
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It is the time of the season again when the US Presidential
elections are due and the world is watching. Indian-Ameri-
cans, as always, are excited and perhaps, this time round, there
is even a justification. After all, the fact is that both the Demo-
crats and Republicans are now wooing the community what
with more and more delegates being appointed at the respec-
tive conventions.

But even as the Indian community in the USA celebrates
this "recognition" of their importance, the fact underlined at
both the conventions by the delegates themselves, is that the
influence of the Indian American community as a voter base is
close to nothing. “United we stand, divided we fall" is the
moral of an ancient story from the Panchatantra. A lesson that
the community better remember, if they are indeed looking for
a long-term stake in the United States of America.

It is precisely such a long-term interest, both that of Indi-
ans and Americans, that the United States Indian American
Chamber of Commerce (USIACC) shall be promoting.
Launched by a group of prominent Indian Americans (NRIs)
in the USA, the Chamber will be promoting bilateral trade
ties, especially between the small and medium-sized firms in
the USA and India. Washington-based USIACC has offfices in
nation’s capityal and New York City and in the states of Ari-
zona, Maryland, Pennsylvania, California, Ohio, Illinois and
Florida and is in the process of establishing chapters in every
state of the USA. It also plans to have office in India.

Indian Americans over the years have realized that on the
one hand it is through doing business that the economies and
politics of India and the US can be bridged. On the other hand,
there is also the understanding that the mere drive to make
money is not going to instill confidence between the two na-
tions. Indian-Americans need to participate in the political
process of the USA. Post 9/11, the Americans, especially the
American middle-class, are asking for proof of loyalty to the
American Constitution. Indian-Americans who have prospered
thanks to the liberal American democracy and efficient sys-
tems of the country need to make up their mind. Are they Indi-
ans first or Americans first?

However, Indian-Americans have proved their loyalty to
their adopted country and at the same time they continue their
love and affection towards their mother country.

It is this confidence building that the USIACC is working at
through strengthening Indian American ties at local, state
and national levels and providing networking opportunities.
The Chamber is indebted to Hon. Hector V. Barreto, Adminis-
trator, U.S. Small Business Administration (SBA), for his en-
couragement and active assistance in the launch of the Cham-
ber. The Chamber would also like to put on record its
appreciation of Mr. KV Kumar, National Chairman, USIACC.
A low-profile, dynamic Republican, Mr. Kumar has provided
both leadership and imagination to the Chambers' activities.

We at Business Times shall continue to serve the interests
of Indian Americans and business interests of both the USA
and India in our endeavor to bring the two great democracies

of the world together.

(Hasmukh Shah)
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economy of scale function in a free trade
society?

MOUs Signed

USIACC has signed a series of MOUs with
U.S. Government agencies in Washington,
D.C., including the U.S. Small Business Ad-
ministration (SBA), U.S. Department of Ag-
riculture (DSDA) Office of Small and Disad-
vantaged Business Utilization; U.S.
Environmental Protection Agency (EPA),
U.S. Department of Interior, and the U.S.
Department of Energy.

Match-Makers Conferences Planned

USIACC will be launching training pro-
grams to help the U.S. small exporters lo-
cate export markets, undertake marketing
research and train those personnel in effi-
cient export management practices. We will
be arranging a series of “match-makers”
conferences to bring together exporters/im-
porters and manufacturers with potential to
enter international trade. Seminars in the
area of International trade will be an impor-
tant feature of this program. These semi-
nars will be launched in the USA as well as
in India.

USIACC will create an Export Manage-
ment Adversary Service and Dispute Revo-
lution program for U.S. and Indian compa-
nies engaged in international trade.

SBA assistance in the form of loans, man-
agement and technical assistance, venture
capital programs, disaster loans, and entre-
prencurial assistance for billions of dollars
are available. As US President George Bush
said, “the government can create an envi-
ronment where business and entrepreneurs
and families can dream and flourish.”

MOU with US SBA

The MOU signed with the US SBA has -

special significance. The MOU with SBA
requires in-depth training of USIACC per-
sonnel in developing Indian-American
“Business Certification Process.” USIACC
will play catalyst role in identifying busi-
ness opportunities for small business and
entrepreneurs. In addition, it will launch train-
ing programs to help the small US exporters
locate export markets, undertake marketing
research and train those personnel in efficient
export management practices.

No other chamber, except perhaps the
Hispanic Chamber of Commerce, has at-
tempted this. When this is successfully
launched, it will be a significant step.

Both U.S. and Indian companies cur-
rently engaged in international trade, or

planning to expand into world trade should

take up this opportunity of joining USIACC

as a member, and benefit through a series of
programs that are being planned by

USIACC.

The objectives of USIACC are:

e Strengthening Indian-American busi-
nesses and associations at local, state
and national levels.

e Implement programs that help eco-
nomic development

e Expanding relationships between the
Indian-American businesses and profes-
sionals.

Provide networking opportunities.

e Recognizing the achievements of the In-
dian-American businesses; the American
businesses doing business in India; and
Indian businesses doing business in the
United States of America.

e Promoting international trade between
the USA and India.

e Monitoring legislative policies and pro-
grams that affect the Indian-American
business community and advocating on
behalf of Indian-American businesses.

e Developing harmony and friendship be-
tween various business communities and
other civic organizations.

Membership Categories

Following are categories of the member-
ship in the Association and fees, namely,

Platinum Corporate Sponsor Member:
$100,000 — One Time Payment and No
Membership Dues for Life. For First 25
Members, $50,000.

Gold Corporate Sponsor Member:
$25,000 — One Time Payment and No Mem-
bership Dues for Life. For First 10 Mem-
bers, $5,000 + $500 Per Year (Excludes
Trade Associations). For Next 15 Members,
$5,000 + $1,000 Per Year (Includes Trade
Associations).

Silver Corporate Sponsor Member:
$2,500 First Year and $1,000 Per Year.

Government And Public Sector Member:
$1,000 — Per Year.

Corporate Member: $1,000 — Per Year

Small Business Member / Professional /
Individual Members: $250 — Per Year.

Student Member: $10 — Per Year.

EDITOR’S NOTE: Dr. Sreedhar Kavil is
a professor of International Marketing
with 15 years of business experience with
multinational companies. He is the Presi-
dent of Kavil Consultants, engaging in con-
sulting work and conducting international
trade seminars.

Business Times

PROMOTERS OF CHAMBER
e e b B e S S

The promoters of this new Chamber are
prominent and influential Indian-Ameri-
cans as well as Americans. They are Mr. KV
Kumar, Dr. Sreedhar Kavil, Mr. Hasmukh
Shah, Mr. Kesh Nair, Mr. Vivek Talvadkar,
Mr. Appen Menon, Mr. Satish Shah, Ms.
Linda Finkel Talvadkar, Mr. Ron Mutch and
Mr. Manu Rajvanshi.

- Mr. KV Kumar,
an authority in busi-
ness development,
policy review and
strategic planning,
is the National
Chairman of the
Board of Directors of
the Chamber. Mr.
Kumar, a prominent Indian-American is an
influential NRI having excellent rapport
with the US Administration, especially, the
White House, U.S. Government, Lawmak-
ers in the Capital Hill and business execu-
tives.

Mr. Ronald
Mutch, an expert in
telecommunications
and project manage-
ment, is the Execu-
tive Director of
USIACC.

Dr. Sreedhar
Kavil, Vice Chair-
man and Secretary of the USIACC, is the
Chairman of the Department of Marketing
at Peter J. Tobin College of Business, St.
John’s University, New York. He is also the
President of Kavil Consultants (N.Y.).

Mr. Hasmukh
Shah, Director for In-
dia Relations for the
Chamber, is an influ-
ential NRI based in
Washington, DC. Mr.
Shah’s cordial rela-
tions with the politi-
cal, administrative
and business circles both in the USA/
Canada and India make him an ideal candi-
date to provide a serious qualitative edge
to promote Indo-US business relations.

Mr. Shah is President of U.S.-India En-
terprises, Inc. promoting, since last 25 years,
business ties between US/Canadian and In-
dian firms in arcas of investment, joint ven-
ture, technology transfer, liaison, etc.

Mr. Shabh is the publisher of popular jour-
nal Business Times, a Washington, DC-based

September 2004



Promoted by Prominent Indian-Americans (NRIs) in USA
United States Indian American Chamber of Commerce
Inauguration Is Scheduled in New York Sept. 22-23;

USIACC Signs MOUs with SBA, Other US Govt.

Agencies to Promote US-India Business Relations

By Dr. Sreedhar Kavil

Vice Chairman & Secretary
USIACC & Chairman
Department of Marketing

St. John’s University, New York

The much awaited inauguration of the
United States Indian American Chamber of
Commerce (USIACC) is scheduled to be
held on the Trading Floor of the New York
Board of Trade (NYBOT) on September 22,
2004.

The keynot address at the inauguration
of the Chamber will be delivered by the Mr.
Hector V. Barreto, Administrator, U.S. Small
Business Administration, followed by an
introduction of the Chamber by the National
Chairman, Mr. KV Kumar.

The Assistant Secretary for Civil Rights,
U.S. Department of Agriculture, Mr. Vernon
Parker will be the keynot speaker at the gala
reception/dinner on September 23.

Special Invitees

Among the special invitees to the func-
tion are the Dr. Manmohan Singh, Prime
Minister of India, and several Cabinet
Members, Chief Ministers and Dignitaries
from India, the Ms. Ann M. Veneman, US
Secretary of Agriculture, Mr. Don Evans,
US Secretary of Commerce, US Senator
Hillary Clinton and Mr. John McCain, US
Senators and Representatives and other
dignitaries.

As India and the United States break new
ground in their relationship, a group of in-
fluential Indian-Americans (popularly
known in India as Non-Resident Indians—
NRIs) in America came together last year to
provide the stage for far reaching coopera-
tive efforts in business relations between two
of the world’s largest democracies.

Christened the United States Indian-
American Chamber of Commerce, Inc.
(USIACC), this new Chamber was incorpo-
rated under laws of the District of Columbia
in August 31, 2003.

September 2004

The Chamber is organized to achieve the
following objectives:

Objectives Outlined

Preserving the competitive enterprise
system of business by creating a better un-

Dr. Sreear Kavil

derstanding and appreciation of the impor-
tance of business people and a concern for
their problems; educating the business com-
munity and representing them in local,
county, state and national arenas and other
business related affairs; and preventing or
addressing controversies which are detri-
mental to expansion and greater apprecia-
tion of the value of a more liberal invest-
ment of substance.
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Promoting business and community
growth and development as well as active
participation in the economy by promoting
economic programs designed to strengthen

Business Times

and expand the income potential of all busi-
ness within the trade area; promoting pro-
grams of a civic, social and cultural nature
which are designed to increase the func-
tional and aesthetic values of the commu-
nity; and investigating and correcting
abuses which prevent the promotion of busi-
ness expansion and community growth.

Promoting SME

America has over 22.4 million small
businesses employing more than 51 percent
of the private work force, and generating 51
percent of the nation’s gross domestic prod-
uct (GDP).

The focus of United States Indian Ameri-
can Chamber of Commerce (USA) is prima-
rily on small and medium-sized businesses
engaged in international trade between the
United States of America and India. The bi-
lateral annual trade is currently about
US$20 billion.

Just as India wants to double its exports,
the USA is primarily looking for a higher
share of the market in a dynamically ex-
panding market like India. The USA has to
embark on an export-led economic devel-
opment program. It will most likely hap-
pen right after the election in 2004, and the
inevitable direction for U.S. international
trade is South East Asia of which India is a
dominant player.

Helping U.S., Indian Economies

USIACC is busy training its personnel in
a series of activities designed to stimulate
trade between the USA and India. Itisnota
one-way street, and the trade development
strategy, followed properly, will help both
the economies. Sourcing or “outsourcing”
has been a traditional economic fact of life.
Nations went across the border looking for
the scarce commodities/services or looking
for less expensive sources. If this does not
happen or is prevented, what will be the
meaning of competition? How will the pro-
ductivity be rewarded or how can an

5
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magazine, that has been diligently work-
ing, since last 24 years, towards providing
India a cutting edge presence in the USA by
providing up-to-date information on busi-
ness opportunities India offers.

Mr. Vivek
Talvadkar is the
President & CEO of
Business & Strategic
Consultants Interna-
tional, Inc. (BSCII).
BSCII assists compa-
nies to enter public
and private markets

in the US and abroad.

Mr. Talvadkar is an advisor to the Pri-
vate Sector Department of the African De-
velopment Bank where he advises on pri-
vate investments in infrastructure.

He has over 25 years experience in the
development of new business opportunities
in the structuring, management and execu-
tion of joint ventures, project finance, pri-
vate equity, corporate finance and
privatization transactions worldwide.

Mr. Kesh Nair,
founding member
and Assistant Secre-
tary of USTACC, is an
entrepreneur from
Dallas, Texas. He is
currently running
software and IT ser- |
vice firm, Valutone
Solutions, Inc.

He is focused on creating high end IT
services to small and medium service insti-
tutions. His firm is in the process of creating
a collaborative enterprise solution for US
hospital industry.

Mr. Kesh has a background in Software
Technology with over 12 years of experi-
ence in this sector, serving various positions.
He is experienced in setting up offshore soft-
ware development centers, managed off-
shore-onshore model projects for Fortune
50 institutions. While at i2 Technologies,
Inc., he was a part of the team which devel-
oped Supply Chain solutions.

, Ms. Linda
Finkel-Talvadkar,
USIACC Director of
US Relations, has
| vast experience in
the fields of educa-
\| tion, management
4| consultancy service,
1 media strategy for
political parties and foreign affairs.
Mr. Manu Rajvanshi, Chairman of Youth

September 2004

Division of USIACC, is an entrepreneur and
runs his own technology company
TechEnzyme, Inc. The company is an infor-
mation technology products and solutions
company meeting all needs of small, mid-
size to Fortune 500 companies.

Mr. Rajvanshi, born in 1973 in Bikaner,
Rajasthan, India, has more than 10 years of
extensive experience in consulting,
architecting, managing, designing and de-
veloping Business and System applications
for the Banking, Finance, Telecommunica-
tion, Consumer products, Information Tech-
nology and Manufacturing industries.

Mr. Appen
Menon is one of the
founding partners of
the law firm of
Menon & Posner, lo-
cated in downtown
Manhattan.

Appen Menon
has received a B.S.
degree from Calicut University, an LL.B. de-
gree from Bangalore University, India and a
Diploma in Journalism and Public Relations.

He came to the USA to pursue a Master
of Laws degree at Temple University, Phila-
delphia.

After graduating, he passed the New York
Bar Examination and practiced law as an
associate with three law firms before he
founded Menon & Posner with Marshall
Posner, his partner.

Menon & Posner is a general practice firm
with concentration in general civil litiga-
tion, corporate finance, real estate and cor-
porate immigration matters. He has taken
up a number of cases on pro bono basis on
behalf of people who are in financial dis-
tress and have no means to pay attorney.

Mr. Menon was the president of Indo-
American Lawyers Association from 1999
to 2001,

Mr. Satish Shah,
awell-known CPA, is
a leading tax con-
sultant in Washing-
ton, DC area. Well-

o versed in investment

» matters and Non-

H Resident Indian

1 (NRI) investment

opportunities, Mr. Shah is the auditor for
the USIACC.

For more information about USIACC,
please contact:

Mr. K.V. Kumar

National Chairman

United States Indian American Chamber

Business Times

of Commerce, Inc.
International Square Center
18251 Stree, NW
Washington, DC 20006, USA
Phone: 202-429-5255

Fax: 202-318-8292

Email: info@usiacc.com
Website: usiacc.com

US, India in Win-Win Pact
to Fight Pollution

WASHINGTON, D.C.—The United
States will partner with India and six other
countries in an 'International methane to
markets partnership’ to enhance clean en-
ergy sources and reduce greenhouse gas
emissions, according to Mr. Mike Leavitt,
Administrator of the US Environmental Pro-
tection Agency, (US EPA).

Mr. Leavitt said, besides India, the US
would join hands with Australia, Italy, Ja-
pan, Mexico, the UK and Ukraine to de-
velop and promote cooperation on the re-
covery and use of methane—a clean-burning
fuel that is the main component of natural
gas and also the second most prevalent
greenhouse gas from human sources.

The partnership with India and other six
countries is envisaged to deliver significant
energy, safety, and environmental benefits
through the recovery and use of methane, while
reducing global greenhouse gas emissions.

The pact will focus on deploying cost-ef-
fective technologies in landfill gas-to-energy
projects, methane recovery projects at coal
mines, and improvements in natural gas sys-
tems. President George W. Bush said the
United States would commit up to $53 mil-
lion to the partnership over the next five years,
and hailed India and the other six countries
for having ‘agreed to participate as founding
partners, along with the United States.’

US Chamber President
Endorses Offshoring of Jobs

SAN FRANCISCO: The US Chamber of
Commerce President and CEO Thomas
Donohue is promoting overseas outsourcing
of jobs to countries like India as a way to
boost the economy and even increase em-
ployment, a stance that rankles jobless
white-collar workers, particularly in the flag-
ging technology industry. While speaking
to the Commonwealth Club of California,
Mr. Donohue said that he believes export-
ing high-paid technical jobs to low-cost
countries like India, China and Russia saves
companies money that may be used to cre-
ate new jobs for Americans.
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Small Business: Benevolent Tool for Social, Commercial Revolution

Bush Administration, Through US SBA, Is Playing
Significant Role in Promoting US-India Trade Ties;
Big Scope Visualized for Bilateral Business Growth

By Hector V. Barreto
Administrator

U.S. Small Business Administration
Washington, DC

The U.S. Small Business Administra-
tion (SBA) is keenly aware of the impor-
tance of small and medium-sized enter-
prises (SMEs) in fueling the U.S. and the
global economy. That is why the SBA
and its Office of International Trade are
committed to building up international
trade capacity in the United States and in
other countries.

Doing so in a consistent and thoughtful
manner will improve our respective stan-
dards of living and support the private sec-
tor in promoting international economic
development.

SME:s Playing Key Role

The people who report on international
trade often forget that small business is big
business when it comes to international
trade.

In the United States:

e U.S. companies export $2 billion in

goods and services every day, includ-
ing $5 billion to India in 2003.

e Exports are responsible for 70 percent
of today’s economic expansion, cre-
ating stronger communities through
better jobs, higher incomes and in-
creased opportunities.

e U. S. small businesses hold a 31 per-
cent market share of export sales vol-
ume and account for 97 percent of
exporters (numerically).

e In the last 10 years, the number of
SME exporters has tripled.

e In the last 5 years, the dollar value
of SME exports grew by 300 per-
cent.

e Of all SME exporters, the most dy-
namic growth has been by companies
that employ fewer than 20 people.
These companies represented 67 per-
cent of U.S. exporting companies and
have shown a 40 percent growth in
export value in the last 10 years. Their

IO%%

average export dollars represented
$650,000 per company.

Big Success in International Trade

If nothing else, these statistics demon-
strate that international trade for small busi-
ness is not only possible but is highly suc-
cessful. In the USA, small businesses are
clearly a dominant force, providing eco-
nomic stability to U.S. communities. Glo-
bal trade and new technology have made it
possible for small businesses to enter the
world trading community in large numbers.

Hector V. Barrta
Administrator, US SBA

Now, a small business with a winning
business idea, a business plan, a computer
server and telephone line, and the ability to
process credit card transactions can enter
the international trade domain via the
Internet almost instantaneously.

However, fewer than 1 percent of the
roughly 25 million small businesses in the
United States are involved in export-import
activity. Obviously, many locally focused
small businesses - the corner grocery store or
the local dry cleaner, for example - are not in
a position to export. However, we still feel
that fewer than 1 per cent is too low.

Big Scope in International Trade

In fact, there is a great deal of room for
small businesses to expand their involve-
ment in international trade. Consider that:

e Small businesses account for 47 per-

cent of total domestic sales, but just
31 percent of total export sales.
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e Two-thirds of small business export-
ers export their products to just one
country.

e More than 95 percent of the world’s
population and two-thirds of the
world’s purchasing power is located
outside of the United States!

Exporters Aiding Local Communities

There are sound business reasons why
it’s important to invest now in the capacity
to trade in overseas markets. Even more
important, however, is what small business
participation in these markets does for lo-
cal communities. The simple fact is that
small business exporters are essential to lo-
cal communities.

Small businesses exporters have a direct
stake in their communities and tend to pay
higher wages, better benefits and are less
likely to go out of business than non-ex-
porters. They invest in their communities
for the long haul. Beyond the statistics,
however, small business participation in
international trade is a proven method of
helping build peaceful and prosperous com-
munities around the world.

Opportunities in India

The SBA does not have a great deal of
experience in India, but we fully expect this
to change as we expand our ties with the
world’s largest democracy. Trade between
the U.S. and India has been growing
strongly since the early 1990s, and is likely
to grow even further as India further liberal-
izes its economy and moves more assertively
into the global electronic economy.

It is impossible to ignore India’s impres-
sive economic profile: low annual inflation,
low levels of external debt, sustained growth
and a very large and highly educated middle
class.

India is second only to the United States
in the size of its pool of trained scientists and
engineers. Demand for technical skills is
outstripping supply in the United States and
the technical prowess of the Indian software
and information technology sector is well
known in this country. Information technol-
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ogy is probably the fastest growing sector,
and is arguably the most important sector in
our economies. It is inevitable that we find
ways to work together on a macro level.

Engine for Indo-US Growth

Once again, SMEs are the engine for
much of this growth, and both nations must
ensure that our agile and creative small busi-
ness information technology sectors are
fully included in these cooperative oppor-
tunities.

Information technology is the sector that
will most likely experience the greatest ben-
efitin terms of SME cooperation and devel-
opment. In today’s information age, the
trend towards “wired” businesses and com-
munities is increasing every day.

From our work at the SBA and its Office
of International Trade, we find that there is
more to bring the small businesses of the
world together than there is to divide them.
Small business entrepreneurs understand
how the market process stimulates within
them, their employees and their communi-
ties, an artistic and creative talent. Thisisa
hallmark of successful entrepreneurs every-
where. We have all heard of small business
owners who began with almost nothing,

worked diligently and created something
of a higher value.

What is happening with small business
is something of a social and commercial
revolution.

For this revolution to gain momentum,
countries and governments around the
world must make a commitment to assist
small businesses by providing an appropri-
ate infrastructure.

This infrastructure should include pro-
grams that provide education, technical as-
sistance and access to capital. Building this
infrastructure is the key to empowering those
with the dream of improving the financial
prosperity of their families and their com-
munities through small business creation
and growth.

EDITOR’S NOTE: The U.S. Small Busi-
ness Administrator Hector V. Barreto, the
author of this article is a visionary for the
small businesses.

Mr. Barreto himself being a highly suc-
cessful small business entrepreneur, he fully
understands the needs of SMEs.

Under his dynamic leadership, the US
SBA is delivering financial and business
tools to America’s small and medium-sized

entrepreneurs, acting as a largest single
financial backer and facilitator of techni-
cal assistance and contracting opportuni-
ties for America’s small business. Mr.
Barreto is the winner of many meritorious
awards for the excellant services he is ren-
dering to the U.S. SMEs.

WHEN IT COMES TO GIVING EXPORTERS THE ADVANTAGE

=

ONE ZONE TRULY RISES TO THE OCCASION

SEEPZ SEZ an Exporters’ Paradise primarily committed to boost exports from India, by providing exporters the
facilities to contribute a host of value-added services to their product. SEEPZ SEZ offers the facilities as follows:

® Ready built premises / Plots on lease and outright purchase basis
® Uninterrupted Power
® Abundant water
® Hi-tech communication facilities
® Adequate warehousing and forwarding services
® |n-Zone customs clearance
® Qther facilities of the Zone include a Foreign Post Office, four
Banks, Comunication centre, an exclusive Telephone
Exchange, Three ATM centres, Industrial Canteens,
an executive restaurant and a creche for working
The exports from SEEPZ SEZ during the Women's children.

last five years have been as follows:

Year Exports (Flg Rs. In crs) SEEPZ‘SPECIAL ECONOMIC ZONE ) — X
1998-99 3281.88 MUMBAI, INDIA
Issued by :

1oe52000 A15:57 The Development Commissioner ==t
2000-01 5193.44 SEEPZ Special Economic Zone, —
2001-02 5225.60 Ministry of Commerce & Industry, : =

Government of India, Andheri (East), Mumbai - 400 096, India.

{ il S0.02 Tel.: 91-22-2829 0143 / 2144 / 2147 / 0046. Fax: 91-22-2829 1385 / 2829 1754

2003-04 7856.33 E-mail: dc@seepz.com/ dcseepz @vsnl.net
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The Valuable Small Business Resource

US Small Business Administration Is Successfully
Cultivating American Entrepreneurs and Creating
Environment for Entrepreneural Spirit to Flourish

This is unmistakably the age of Ameri-
can entreprencurship. Small businesses to-
day represent 99 percent of all employers,
employ 51 percent of America’s non-farm
private sector workers and are creating 75
percent of all new jobs.

It is small business that is leading the
way to a full economic recovery by creat-
ing jobs and producing goods and services
for the world marketplace.

Now, more than ever, the U.S. Small Busi-
ness Administration is on the front lines
helping small business owners get the sup-
port they need to prosper and grow.

Good Business Management Practices

Given the importance of small business
to our national economy, it is unfortunate
that far too many promising businesses close
their doors because owners overlook the
importance of good business management
practices. Very often, business failures that
are mistakenly attributed to poor cash flow,
bad location or shoddy advertising, actu-
ally result from the owner’s failure to recog-
nize that solid management skills are just
as necessary for business success as are the
technical skills needed to produce the
company’s product or deliver its service.

Fortunately, the SBA is available to as-
sist both existing and prospective business
owners navigate through these sometimes
rocky waters.

Loan Guarantee Program

Our best known program is the 7(a) small
business loan guaranty program. The SBA
7(a) loan allows high-risk small businesses
the ability to receive financing for a variety
of business purposes.

Last year alone, the SBA guarantied more
than 67,300 loans worth $11.27 billion to
small businesses across the United States.
Loans can be used for working capital, ma-
chinery and equipment, furniture and fix-
tures, land and building, and leasehold im-
provements. Under special circumstances,
proceeds can even be used for debt refinanc-
ing.

The 7(a) loan works like any other loan

12%&

and is actually delivered by local commer-
cial lenders. The only difference in a 7(a)
loan is that the SBA assumes a large portion
of the loan’s risk, giving local lenders an
incentive to take on a loan they otherwise
might have passed over. There are several
thousand lenders across the USA that par-
ticipate in the program.

Specific Criteria to Be Met

The 7(a) loan program, like any other
loan, requires that certain specific criteria
be met: the business applying for financ-
ing must be a for-profit company and meet
the size standards for being a small busi-
ness. Additionally, the proceeds must be
used for the purposes outlined above.

U.S. Small Business Administration

Another important factor considered by
the SBA is repayment ability as measured
by the cash flow of the small business. How-
ever, good character, management capabil-
ity, collateral and the owner’s equity contri-
bution are also taken into account as the
SBA considers loan applicants.

Beyond financing, SBA-sponsored coun-
seling and training programs offer the ad-
vantage of highly trained and experienced
business professionals. Two SBA-sponsored
organizations with exceptional services to
small business are the Small Business De-
velopment Centers (SBDC) and SCORE,
Counselors to America’s Small Business.

Services by SBDC, SCODE

In partnership with the all 50 states in
the USA, the SBA funds a network of more
than 1,000 SBDC offices that offer counsel-
ing and technical assistance at low or no
cost to small businesses. Their low-cost con-
tinuing education courses are highly rec-
ommended on subjects from business start-
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up to Marketing on a Budget. More de-
tailed information on the SBDC program
can be found at the SBA Web site under
technical assistance, at http://www.sba.gov/
sbdc/.

Likewise, SCORE offers excellent free
counseling and affordable workshops pro-
vided by experienced business owners and
corporate executives. SCORE counselors
offer business owners the unique insight of
those who have already succeeded in the
world of business. SCORE chapters are lo-
cated in several locations across the coun-
try and e-mail counseling is available. More
information can be found at www.score.org.

SBA Services on Website

Whether you are a seasoned business
owner or first-time entrepreneur, chances are
the SBA has something that can help you
start or grow your small business. Informa-
tion on how to access the full range of SBA
services is available on the web at
www.sba.gov or by calling the SBA Answer
Desk at 800-U ASK SBA.

At the SBA, staff members are commit-
ted to fulfilling President Bush’s pledge to
create an environment where the entrepre-
neurial spirit can flourish. Make sure you
have what it takes to keep your business on
track by making the SBA your small busi-
ness resource.

The SBA
Celebrates
50 Years

Empowering
America's
Enfrepreneurs

U.S. Small Business Administration
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